Question No : 1 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

“Which one of the followmg concepts 15 a useful philosophy i a situation when the product’s cost 1s too lugh and marketers look for ways to brng it down?

Answer | Please select your correct option )

Seling concept
P
Product concept
P
Production concept
-
Iarleeting concept
O Corract Answer Solved By Hadi -
- Weade By: Wadgerr Siddhu




Question No : 2 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

Some barks have mcreased ther market share by offenng accounts especially for cluldren in ancther city. This example ilustrates which of the following growth strategies?

Answer | Please select your correct option )

: Carrect Answer Solved By Hadi
harket penetration . usmanraj20@gmail.com

 —— 13228043306

Iarket development

P
Herizontal diversification
-
Conglomerate diversification
-

Yhede By: Wedger Siddhu




Question No : 3 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

In creating research questionnawes, which of the followmg 15 good adwice for research specialist to follow?

Answer | Please select your correct option )

TTse care in the wording and erdenng of questions
P

Cuestions do not have to be arranged in a logical order

| —————

Ask personal questions in the middle of the instrument

Avoid eye contact as it may confise the respondents

YWede By: Weldger Siddhu




Question No : 4 of 27

Marks: 1 (Budgeted Time 1 Min) (=]

“Which of the followmg is the most basic cause of a person’s wants and behavior?

-

Answer | Please select your correct option )

Culture
o _l

Correct Answer Solved By Hadi
usmanraj2l@egmail.com
03228043306

Brand personality

Cognitive dissonance

New product

Yhede By: Wedger Siddhu




Question No : 5 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

Idarketers are interested in the roles and influence of the husband, wife and children on the purchasze of different products and services. Which one of the following segment iz being studied by the =
marleter?

Answer | Please select your correct option )

~ 3 _}Y Correct Answer Solved By Hadi

usmanraj20@egmail.com
03228043306

Social class

P
Opinion leader
-
Reference group
-

Yhede By: Wedger Siddhu




Question No : 6 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

~

“Which one of the followmng factor mdicates "the name, term, sign, symbol, design or a combnation of these that diferentiate the product of one seller or group of sellers fom the other sellers"?

Answer | Please select your correct option )

Brand
P

Package

Label

Style

Yede By: Weldgelr Siddhu




Question No : 7 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

“Which one of the followng options represents the collection of busimesses and products that make up a company?

Answer | Please select your correct option )

Strategic busmess unit

P
Mfission statement
P
Strategic plan
-

Business portfolio Correct Answer Solved By Hadi
~ usmanraj20@email.com
03228043306

Yhede By: Wedger Siddhu




Question No : 8 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

Developing and mantamng a strategic Gt between the orgamzation’s goals and capabiibes, and its changing marketmg opportunities represent which one of the following concepts?

Answer | Please select your correct option )

Marketng objectves
P

i

Ifarlceting activities

Corporate strategies

YWede By: Weldger Siddhu




Question No : 9 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

Ifr. ABC has just bramstormed a large rumber of ideas for adding new products and services after visiting several buymg fairs. The owners will begin the first idea-reducing stage to select the good ideas —
and drop the poor ones. What 1s ancther name of 1dea reducing stage

Answer | Please select your correct option )

Idea generation
P
Idea screening Correct Answer Solved By Hadi
Lo usmanraj20@gmail.com
03228043306
Product concept
-
Concept development
(- -
Wede By: Wacgelr Siddhu




Question No : 10 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

“Which one of the followmng statements 15 an example of a problem that may arise m the mmplementation of the marketing concept?

Answer | Please select your correct option )

The marketer cannot satisfy all the marketing segments
P
Consumers do not understand what the marketing concept is
P
Dealers do not support the marketing conceth Correct Answer Solved By Hadi
usmanraj20@gmail.com
o 03228043306
A product may fit the needs of too many segments
(- -
Wede By: Wacgelr Siddhu




Question No : 11 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

HYZ Company purchased Hear Music and began making compilation music CDs to play and sell m its stores. It has also tested new restaurant concepts, XTZ Company is considering which of the =
following strategies?

Answer | Please select your correct option )

Product development
P

Iarket development

Diversification

Ifarleet penetration
- ~

YWede By: Weldger Siddhu




Question No : 12 of 27

Marks: 1 (Budgeted Time 1 Min) (=]

“Which of the followmg 1s OT one of the charactenstics of the Amencan farmly?

-

Answer | Please select your correct option )

Having more children
o | — /-J

Correct Answer Solved By Hadi
usmanraj20@email.com
03228043306

Iarrying later

lore working women

MNumber of nen family households is increasing

Yhede By: Wedger Siddhu




Question No : 13 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

Ah i well-versed m computer technology and reads all the latest mformation on electromes. He also has a very charrming and chansmatic personality, so when he recommends certam equipment, other
people tend to follow s adwce. Aliis aln) 2

Answer | Please select your correct option )

Opimon leader

P
Important
P
Chatistnatic
-

: \—J Made By: Wagar Siddhu




Question No : 14 of 27

Marks: 1 (Budgeted Time 1 Min) (=]

Al of the following are characteristics which make up the actual product EXCEPT:

-

Answer | Please select your correct option )

Cuality level
o
Brand MName
o
Features
(.
e J e T
o] 03228043306 -
Wede By: Wacgelr Siddhu




Question No : 15 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

“When does the product growth stage ocour?

Answer | Please select your correct option )

After the product satisfes the market
P

After the product passes concept testing

Before the product starts maling profits

Hone of the given

YWede By: Weldger Siddhu




Question No : 16 of 27

Marks: 1 (Budgeted Time 1 Min) (=]

It 15 usually sad that about 50% of total product costs are marketing costs

-

Let's suppose a chocolate bar costs Rs.50. If all the other factors are kept constant, what will be marketing cost of that bar?

Answer | Please select your correct option )

~

Red0
Rs.30
Rs.25 /‘ Correct Answer Solved By Hadi
usmanraj20@email.com
03228043306
Rs.15

Yhede By: Wedger Siddhu




Question No : 17 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

The managers of a firm provide all the facilities and assistance that a customer demands. As a result of their efforts, the customers are satisfed and the firm enjoys huge profits. The efforts of the manager —

are considered as part of

Answer | Please select your correct option )

Customer Relatonship Management
P

Total Quality Management
']

Supply Chain Management
-

Customer Aclmowledgement

: Wade By: Wagear Siddhu




Question No : 18 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

Toyota 3 has fulfilled all the expectations that were adverhsed durmg the launch of the product. Thus the customers buying Toyota 3h must be -

Answer | Please select your correct option )

Satisfed Correct Answer Solved By Hadi
e = usmanraj20@email com
03228043306
Surpriced
P
Disappointed
-
Dizsatisfied
(- -
Wede By: Wacgelr Siddhu




Question No : 19 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

A marketer wants to penetrate in a market comprising of blue collar workers. For this purpose, the marketer should design clothes wiuch are

Answer | Please select your correct option )

Rugged
P

Casual
P J/

Funky

Trendy

YWede By: Weldger Siddhu




Question No : 20 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

From the following ophons, the most complex type of business buying situation 1s:

Answer | Please select your correct option )

Wodified rebuy
o
System selling
o
Straight rebuy Correct Answer Solved By Hadi
(o) usmanraj20@email.com
03228043306
IMew task
(- -
Yhede By: Wedger Siddhu




Question No : 21 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

-

“Which of the followmg options refers to “New Products™?

Answer | Please select your correct option )

Product modifications
P

Product improvements

Hew brands that a firm develops

: \,/ Wede By: Wacger Siddhu




Question No : 22 of 27 Marks: 1 (Budgeted Time 1 Min) (=]

In the declne stage of the lfe cycle, there are many ophons available to compames with respect to the future of therr products. If a company decides to reduce warious product costs and hope that sales
hold up, they have decided to the product

Answer | Please select your correct option )

Remwent
o
o dify
o
fa_mjy Correct Answer Solved By Hadi
(ol usmanraj20@email.com
03228043306
Drop
(- -
Wede By: Wacgelr Siddhu




Question No : 23 of 27

Marks: 3 (Budgeted Time 6 Min) (=]

“Why managers acquire mformation m an orgameation?

~

Answer | Please click here to Add Answer )

O E S| e e & e o=
|Nurmal L”Ar\al L||12 ;I B 7 g"é_ :

Yede By: Wadgelr Siddhu




O]

~

Marks: 3 (Budgeted Time 6 Min)

Question No : 24 of 27

Differentiate between performance quality and conformance quality of the product.

Answer | Please click here to Add Answer )

I | =12

|Nurmal

Yede By: Wadgelr Siddhu




Question No : 25 of 27 Marks: 3 (Budgeted Time 6 Min) (=]

~

In Growth-share matrz, companes classify its products m to different quadrants. In your opiton, how a company should use the cash generated through Strategic Busmess Uit (SBU) lymng i the
quadrant of cash cow.

Answer | Please click here to Add Answer )

O E S| e e & e o=
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, Yede By: Wadgelr Siddhu




Question Mo : 26 of 27

Marks: 5 (Budgeted Time 10 Min)

&=

‘What is a market information system? Esplain the subsystems that are required to construct a well designed Market Information System.

-

Answer | Please click here to Add Answer )

O E S| e e & e o=

|Nurmal L”Ar\al L||12 ;I B 7 g‘

, Yede By: Wadgelr Siddhu




Question No : 27 of 27 Marks: 5 (Budgeted Time 10 Min)  [=]

-

In your opmion, why 15 1t anportant to divide market mto diferent segments for developmg a customer-drive strategy?

Answer | Please click here to Add Answer )
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Jtiarmal I | =2 =ie g g‘

, Yede By: Wadgelr Siddhu






